-Traditional defining features of Mass Communications

-Communication Settings 

Text , message//Work, Act

Encoding/Decoding process in MassCom models

Communications Models (identify and explain):

1. Laswell (also his 5 questions and the additional 3 that need to be asked)

2. Westley and MacLean

Information and the implications of treating it as

1. a public resource

2. a privately produced commodity for sale

(consequences for access to communication and access to information in democratic process)

Entertainment as information/Information as entertainment

Three approaches to MEDIA INFLUENCE in the political economy:

1. conservative

2. liberal/gatekeeper analysis

3. Propaganda model

Five filters analyzed by the Propaganda Model:

1. size and ownership

2. sourcing from government and business

3. advertising

4. “flak”

5. anti-communism (in US mainly)

Issues facing commercial mass media systems:

1. oligopolies controlling global media economies

2. unchecked growth of capitalization of media firms raises big price-tag barriers to exclude new participants in media

3. unruly relation between media and audience privileges entertainment production and consequently muddies the lines separating “information” and “entertainment” (liberal theory sees information as the privileged site of democratic communication and yet –and think of the first part of the course and the idea that entertainment carries information—this vision is elitist and impractical in a purely commercial media market

4. interventionist owners (ie. Murdoch, Berlusconi) challenge the “myth” of managerial subordination to consumer sovereignty

5. media systems are run by large bureaucratic (hierarchical) organizations that have a logic distinct from democratic organization (not run on “democratic” principles)

6. role of advertising: ignored by the idea of “free” markets and consumer sovereignty; advertising limits democratic communication as social exchange and information distribution is defined by the economic value of delivering scaled and segmented audience attention to the commercial message of advertisers

Denis McQuail, “Mass Media In The Public Interest”

--Media Systems: characteristics

James Curran, Critique of Media Roles/Flaws

Films/Documentaries: OUTFOXED; Consuming Kids; Manufacturing Consent
Newspapers: historical emergence and issues/ changes and shifts in news collection

Journalism: Values & Ethics

Concept of audience as “mass”: how is it characterized, what assumptions does this carry; what critiques could be moved (and have been moved) against this position. Challenges to dominant ways to speak of audiences and their relation to mass communication from within Communication Studies.

Media consumption as a social and cultural activity: Uses and Gratifications; Reception Analysis; Media in Everyday Life--Assumptions and Problems of these approaches
Chapters assigned in The Media Student’s Book are also required knowledge.
