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chapter fourd

The internet: the multimedia-
accessible universe anhd
the user
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More than any other new media techriology, the internet has anmmmb_”& the idea of change
and newnéss within contemporary culture, A whole néw vernacular has mnﬁ_om& from its
myriad forms that underline its pervasive influence and its :oLﬂLEmnom in our lives. The
idea of a no:.%cmﬂ. virus has raked o mmm?m_nmm status o a mﬂ n_u&mw.mn in teérms of
warriings, types of ipoculation and preventative care and the dire consequences of infection.
Spam, formerly a luncheon meat, is now understood as junk email. Brand names such as
¢Bay or Almazon, which were non-existent in the early 1990s, dow represent types of buying
and selling vid the World dSmm fx\n_u engaged in by millions. Perhaps the most i interesting
riologism to émerge from the web in the last five yeard is thie verb ‘to google’. Google, the
most wom&mn of search engineés to four the vast terrain of the web, has become a shorchand
abbreviation for doing a web search for some particular fact. People ‘google’ dther people to
find out how they are represented via the web in a new variation on the game of six degrees
of separation. h

Despite this familiarization with the various bractices that have n_n,iowm& through the
interner, as 4 chiltural form it is difficult to analyse because of its ubiquity, As wouched on in
chaptet one, the internet has effectively remediated niany forra’ of communication uiider its
mmnrnw large umbrelfa of activities. Although letter-writing has continued, email has to be seen
as wnmm»nw:m some of that practice and has sped up its delivery. Instant messaging, with its
whole range of communicatiori abbreviations and emoticons, represents something vngnm:
real-time diafogue, conversation through text and something approaching tefephone
conversations. Many web pages ace designed in the tradition of magazines. Others, such as
atomfilms.com, provide the opportunity to screen short films. Still others are designed to
showcase musical talent or the latest sports results via audio or video files or bath. Layered
aver mafty of these sites are pop-up advertisements. Indeed, even simple internet games
involve B&ﬂ tasking: while playing, one is usually inviced to engage in chat with one’s
opponent:

As ovmomnm to being a simple media form, the internet represents che tendency that we
see in many new media: it is a mul itimedia form. Because of this quality, the interner also
embolies the cultural and an industry imaginary around a converged medid form. In
previous eras of media use, the isolation of particular functions mmo&cnnm the cultural form
and ultimately the cultural ?wnﬂna. Thus a phone, in its sithplicity of emphasizing



networking oral communication over distance, mnmz@n& pre-eminence. Stll cameras were
designed exclusively for the reproduction of the image as photograph. To a degree,
rechnologies such as television and film are combinatory in their capacities through their
matching of elaborate and multilayered soundtracks with ugoﬁnm irages; and thus represent
the origins of multimedia. What distinguishes the internet from these quite elaborate
precursors are two fundamentally different technological structures.

First, as its name suggests, the internet is more than anything else a network of networks
interlaced and augmented via the intricate network of telephone cables and more recently
cable television lines. Much like the w:m:n system, the internet is a carrier of content, bur
does not determine the nature of that content. ?mm%wa to regulate iriternet content by
various government organizations from Singapore and Australia to the overturned American
Communication Decency Act 1996, have struggled precisely because it is sintply a network
of connections and nothing more.

Second, the internet can handle the movemeht of massive amounts of information in
many different directions mmacmmmﬁmoc&% throughi vmnwmn switching. Packer switching was
originally developed ro maximize the use of the ofd supgrcompurers through timesharing:
because the computing time of any given user’s job would be relacively minor for these
mainframes, it was possible for _umovwm to feel as if they wire all working at the same time at
their respective connected terminals while _wmq paying for seconds of cgmputation {Gere,
2002: 67-8). Similarly, it is mo&&mo for many people to be on the same website at the same
time. Information is bundled in smaller m”m&&% wﬂcnnﬂh& packets that are reassernbled on
each computer into the text, images and graphics in pieces that download. This nteans that
there is & sharing of the lines: as one vmnwmmﬁ is downloading on to a given corriputer, another
packet Is ﬁEom&Em The effect of this movement and use of the nnﬁsamw is thar, in some
forms, such as the World Wide Web, the internet _umm:wm to resemble a vwom&nmﬁnsm enitity: In
its other forms, it can produce real-time nrmn.

There are many uses of the interner that mix multple m_.wﬁ&czm to great effect. For
instance, E-vite, a division of the Interactive Corpotarion; rmnuam ﬂm&moc& éimail with 2
number of other functions. Layered over emmail i in a hypertext form, E-vite provides 2 ‘free’
service for people organizing meetings and parties. Emmw_n& invirations are sent out to those
on the guest list, who are invited to respond not only with wherther they are comidg bu aiso
who might be accoinpanying thém. Added features wb&san the capacity for potentia guests
and the organizer to view who is coming 1o tHe party as icis developing. Also, iddividual guests
can send particular short notes to the organizer that can be collected for the event. E-vite has
been successful at becoming part of the organizadon of the smallest of birthday parties as well
as large-scale events. In terms of the mmmmwzmn, mw blends: the web with email through its
sophisticated hypertext and image-rich original message and links to the specific site for
replying to the invitation; email with listservs %Ho:mw its ﬁmBmoEq guest list strucrure; and
ultimately online adverrising, as each of these paths has the potential t0 be 3 site for the
placement of advertisements in Q,H_rmmmn Pﬂ its free use. Through electronic organizing, E-vite;
which describes icself as the ‘world’s definitive social planning destination’, claims in its 2003
annual report to have hosted via email ‘2 million evens, delivered over 65 million émail based
invitations’ with a monthly average of 5 million users on its website (E-vite, 2004)

Although E-vite has developed a relacively unique seryice for usess of the internet, the
activities it facilitates identify the shift in cultutal practices into new media culeures. E-vite
has infil ﬂmﬂmn_ anid integrated a kind of commercial exchange in an arena of activity invested
with vnaowm_ culural production and ar the very heafr of communiies gnd groups, and how
théy mzintain their social networks. Birthday parties, ane of the most common uses for
E-vize, are also the sorts of event thac generate 2 great deal of personal mn<&ovanmﬂ by
individuals and investment by friends. Cerrainly réstaurants ahd wedding sefvices have
developed unigque markets chrough catering for chi Idrer’s vmzram% parties of the &mmoohm:,
logistics of some marrjage receptions, but it is rare that 9@8 has been a coordinating s service
for ommmEﬁ:w the invitation list and the responses for che mokt everyday and the most
intimate of our special occasions.

The interer has profoundly challenged che divides that traditional media have
established berween production and recepion. Our investigation in this chapter is an
attempt to uriravel the new ways that individuals and groups use the internet. I its many
forms, the internet celebrates culeural production. We could call the internet a DIY media
form in its invocation to ysers to fabricate cheir media practices; but it is important to
understand that this development of a DIY media form is not freed from the pperations of
corporations. The internet has developed into a blended structure in the nﬂarﬂob of E-vice,
where personal uses are intertwined with very commercial imperatives. mwamampsa from this is
a new n&wﬁm_ polirics chat needs to bé explored more fully and investigated more intricately.
The internet as DIY media form brings to the fore a number om key elements thar we will
invéstigate in turn as they manifest themselves on the sweb. Firse, as we have Qﬁmgmﬁn& the
internét is focused on production for all its users. mmno:A the internet presents a new
nosmvmﬁﬂcb of public and private that is being explored through its variety of
communication forms from email and chat to websites and listservs. Third, the interngt
produces tensions and synergies between capiralism and cultural activity that are ncn:urum as
they define the new terrajn of cultural potitics. Each of these elements is rmmﬁq Mnﬁmnms.m:m&
with the othets; for the sake of analysis in this chapter, we will explote each of them
Bnrﬁn?& y and assess their culrural implicacions.

Producing the internet’s media form:
the World Wide Weh

OF all thie various communication possibilities available via the interner, the development of
the World Wide Web was most like a past media form. Even in its less mmmw?numw. developed
stages of the early 1990s, it provided electronic pages of information that could be read.
Whae made it distincrive froni other reading material was that the web page contained 2
means for the user to connect from onie site to another web page mﬁamomam _u% someone else,
Any md%on fink, which traditionally has been designared nw:.ozmw underlined text, became the
access point to an altogether new website. Thus any wmaﬂn&mn, website was potentially
connected to an infinite matrix of other URLs. As 3 user, this changed the discrefe cultural
object that was so much pait of film production or book publishing inco somerhing new that




was defined fundamentally by ies connection to other locations and sites, Users could begin
in one location in their searches and finish somewhére with only the rémotest connectlon to
that original starting point.

With these origins of dispersion and interconnection of information and matgeridls, we
also have the oudine of a different identity of the user involved with the web, The user was
unlike an audience member generated by television or film. With the development of the
graphic user interface of the web, first with MOSAIC (1993}, then Netscape and Ehm_uw the
prevalence of Microsoft's Internet Explorer, the user became a surfer of graphically rich sites.
This graphic interner stage of the web, roughly from late 1993 to 1998, describes a period
where the majority of websites were organized around sext and image with possibly an
animated loop image or gif to add an extsa dimension. Thus websites for users hmmmﬁwu_&
glossy magazines in their design and presentation. And they were ‘read’ with similar levels of
surface intensity to their print counterparts. The entire web became an elaborare newspaper
of stories and information that the individual pieced together into their own personal
selections. To aid in this process of looking for initeresting and relevant materials, search
engines became the website thac many users were drawn to as a first port of call. Lycos and
Inktomi, along with a host of other search engines, provided the rechniques to connect to
related sites in the graphic internet stage of the E,nv.ﬁ?mmawmwr 1997). Yahgo! was also highly
successful in organizing weblinks via nw_..nwwmnm of interest. America Online go,ﬁ
constructed an internal network of connection through its meio& search technique, which
would only bring up sites that were part of its family of content providers. In all cases, the
user was offered an nxnnmm.om possible sites with almost any search. As opposed to the scarcity
model that depended on elaborate systems of mmﬂHnnwwmm of content in traditional media,
the web served to break down those bartiers in its H&mn?m% non-hierarchized representations
of websites after any search. .

The meaning of this experience mE. the ‘abidience’ is complex. For one thing, the term
audience no longer made sense for most web-related activities. Second, the nobnmnvﬂ of the
user comes closer to the identity chat the websurfer inhgbits. The former coherence of
national broadcasts or even coordinated movie releases as common experiences for the
populace was not as possible through the web. Even the postmodern characterization of
surface without depth is not ap accurate way of describing the web experience; perhaps more
than anything else the web allowed for the opposits of surface experience. With its plenitude
of information on many subjecrs, it actually offered greater depth with greater ease of finding
that information than ever before.

Developing in the graphic internet stage Cmumlmmw wias a user subjectivity that had some
other important attribuces (Marshall, wmmﬁ. On one level, the user wis Woumﬁm in his/her
experience; after all, no two web-surfing experiences were identical and the use of the
personal computer for web browsing helped to ensure the singularity of the activity. On
another level, the web experience m.woimmm new forms of unwmoﬂmmoa thar were much fnore
difficult to manifest under old regimes of connection. Websites ommnn&.ﬁnnvmﬁrnm of
connection that overcame the problerps of distance for the building of mmm.oow,mnmonw and
communities. Although there have been many debates dbout the quality of the cotnmunities
that have emerged from the internet, there is no question thar there are new organizations

thar have ‘materialized’ from its tratisnational nnmnr and its capacity o provide infihite
coritent 6n the most arcane or popular phenomenon. For GSR%.,_P websites as fan sites have
proliferared in diversity and mr_ﬁnﬁ numbers from this eacly era of the web; similarly websites
devoted ro particular kinds of Waoﬁ_m&,mn. such as medicine, have expanded axﬁomnmm&q
over the last decade. Websites dedicarted to a particular kind of sport or pastime have become
clusters of involvement for those whose own identity is connected to these activities, This
sense of the web that is borne from this early exciterneht aboit its possibilities could be
&nmn.tvmm as a chmQ?mQ defined by passion. The web provides myriad opportunities for a
form of affectjve investment that has greater wmmnmmnmznm _umnmmmn the website’s existence ieself
implies that others share the vﬁn.ﬁimw passion. )

A furcher ateribute of the web user’s subjectiviry has been fostered by the perceived free
quality of the original graphic internet stage. With its ofigins in universitiés whose users were
given open access and with others connecting to the internet from woik or other public
places, in the first five years of the web there was a sense that the internet gave entrée to
information that was not usually available free of charge. Even though home access was
channelied through an internet service provider (ISP) with a monthly fee and/or phone rates,
the initial sehsation of something for nothing was w.ﬂmg_mmﬁ thronghout web surfing
experiences. This sense of somethidg for nothing did not emerge out of a cultural vacuumy: a
longer history in computer culture has been similarly nommmwﬁnnnnw around a free flow of
informatior. Many varidtions have emerged from chis liberrarian sentiment thar is wedded to

"the intetnet. What has Unﬁw described as the shareware movement, wheré developed

compuger code was operily accessible td othess to modify and improve while acknowledging
its source through voluptaty payments, has been fundamental to many of the software
developments and Enaﬂwnwomm in comphcer applications (see Europe Shareware, 2004},
Open source, which is connécted to the non-proprietarial o.mnm:m:m systemn Linux, has
reptesented a perpetual challenge to both Microsoft and Apple’s dominance in software
developrient, Organizations such as the Electronic Freedom Foundation, with its original
proselytizet John Perry Barlow; represented the political diménsion of this gengral sensibilicy.
Barlow among others argued for the web arid the intérner to be lefr alone to &m,@ow without
government intervention and regulation: with this freedgm, the internet and web could
develop into a much more ideal community not corrupted by the larger powers and
infuences (Bailow, 1993; see also Free Software Foundation), _

These various strains of understanding the web as free and as a place for the unfettered
exchange of informaton have led to a range of subjjectivities that define the web experience.
In the least m:m,woeoaw of these, the user of the web parallels the subjectivity of the library
patton. The web acts as a remarkable resouzce where information can be borrowed and used
for vwﬁwoﬂw_ purposes. With the digiralization of images and text, the difference in that
voﬂoiwsw is thar the copy is a perfect replica of the original, What breaks down in the web
experience is the origins of riaterial and the authorial conttol over that material.
Nonetheless, the web user as library patron is an idealized conceprualization, however
incomplete. Indeed, the diametrically opposed subjéctivity of the web user is closer to the
pirate, where old regulations of property no longer apply and the web itself is stateless and
poweless to prevent what would traditionally have been cailed theft. The most drarnafic and



pervasive example of the web user as pirate with all its romanticism intact is with music
downloading. Although we will deal with music downloading later in this chapzer, it is worth
highlighting here how the founder of Napster, Shawn Fanning, represented 4 tiodern-day
Robin Hood in the cojlective consciousness. mmﬁwmﬁﬁwocm@ celebrated for the simplicicy
with which he developed the exchange of music from millions of users (with his imdge on
the cover of Time magazine — a rried and true but vnwrmmm gired sign of niﬁ:& significance
(Greenfeld, 2000)), and painted as a villain VM the Bzmﬁ nonmcnmﬂonm. m,mﬁmam allowed users
to flout and circumvent the cost of corporatély whcmﬁnnm music CDs,

To put this pirate-like identity back into the wider user subjecrivity, it is acturate to say
that web usc has drawn the user into a new tactical and mﬂ&n‘mmmn counter-position to the
emerging new econorniy and its imperatives. In this way, web use and the user is tloser to
de Certeaws notions of tactical and strategic interventions that sometimes imply a larger
political direction, but more often describe that the interests of larger powers and
corporations are niot necessarily in alignment with the many users (de Certeau, 1984).
When one considers that the web is aften accessed ar work (40 per cent of all use by some
estimates (Nielsen Médiametrix, 2004)) for non-work purposes and mﬁnmnmmmmw. it becomes
clearer thar the web arriculates de Cerreau's moments of resistance that are pandemic in
contemporary cufrure. Even the prevalénce of pornography on the web highlighes its use as
not necessarily for the informational purposes imagined. This %Hmﬂnm_mm possibility of kinds
of knowledge and enterrainment not cultutally sanctioned has _umns the motivating force
behind both parents’ and governrents’ efforts o regulate the web in some way. The reaction
to these efforts at paternalism has béen more vociferous, and has concerted efforts to
circurnvent the controls and programs that contain the use within a country or by a child.
Emerging from this wider identity of the pirate is the hacker, an mﬁunﬂnmn& invadet and
manipulator of compurer code who demonstrates thiélr prowess through feats of shutting
down powerful corporations. In certain instances, the hacker has 4 political objective: most
viruses and worms are developed te destroy those operating systems supported by Microsof
and one could read their political intention of unseating the inonopolistic power of this
overarching corporation. .

Even this interesting schizophrenic subjectivity of library patron and marauding pirate
does not quite encompass the varied structure of annnmn_w of the web user. What wm,.upwmwwmm is
that even in the most mundane searches, there i5 something vnmnw produced by the surfer.
Axel Bruns has highlighted a second split subjectivity through Emmmm@mbm tertns such as
‘prosumer’ and ‘produser’ that some researchers have emiployed to express the new web
‘audience’ {Bruns, 2002). Pare of the web experience i is that consumption and reception rival
qualities that are closer to production. Though it i$ a truism that web mﬁmnmm become readers
and viewers that resemble the audiences produced by television and magazines, it is an equal
truism that they are drawn to produce their web experiencés. This production of the user’s
entertainment and/or information is a component of the interactive qualities of the web that
weie developed in chapter two. The s.mmu invires us to click on to the next level, the next
page, the next link or the next answer. anmmmn:SQ in many web structares, then, couild be
redefined as the interaction berween wm.owznﬂomm and consumption. The web user as
prosumer leads to all sorts of repercussions, including a reorientation of how information
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and media companies might use the web for profit. In a sense, the audience hias always been
an intermediary in whar is being produced; now the audience’s usg is facrored in to the acrual
presentation of the content. Looking at any successful commercidl webisite, one Is struck how
elaborate its organization of content can be. In other words, even within a particular website
there is a plénitudé of content and possible different directions to fake by the user. Even
news has transformed because of the web: there is a greater mnmpnr quality for informarion
and news by users — what we could identify as Emo_.uﬁn_owmm news (Burnett and gmmmwmm
2003; 159-70). In other wokds, they are less &nwnmwﬂuﬁ on one sourge and become
comfortable iri finding informarion rather than it being provided. The industry iz the 1990s
began differenriacing between Bnm_m that pushed information at che user as would kappen in
a television news broadcast and information that was designed to pull the user to move to a
new fevel 4s it would on a website. Chris Ormmrmn trying to describe the differences between
narrative and CD-ROMs identified the same mamﬂm:&mnmow. new media invokes you to
respond; while older media forms attempt o evoke mg:mea {Chesher, 1996). The web has
clearly become 4 technology that invokes us to act and p toduce our content through our
own searches.

In many scenarios, the producer dimension of the user is beyond what we have described
ds everyday searches, Each day new websites are produced and existing ones are ransformed.
The top search engines are now indexing over 3 billion web pages. Since the mid-1990s the
majority of new websites have been noﬁanmni_ nmmznm, nevertheless, the sheer niumber of
persanal websites produced by individuals continues to grow along with the overall size of the
web. Although Bma% meanings can bg drawn from this explasion of personal websites and
some of these will be explored mcn”rﬁ in the next section, it is evident thar the web has
catered 1o a désire in the populace to produce and to make something, and ensure ﬁrmﬁ
whatever is muaonmsn& has the possibility of being seen. The will to produce is certainly not
unique to the web. In terms of media forms, the %ﬁnmcwﬁaun of the personal camcorder and
even supet-eight film was designed for home production of video and film. The still camera
hds _.z,wm more than a century of use by ‘consumers’ as they w:.un?nma images of their families
and special occasions. This rich history of production through different media by individuals
and not for profit possesses one clear distinction from the production of the website: the web
is simultancdusly a place for production, distribution and exhibition in a way that no previous
media form hds ever permitted, The rather severe gatekeeping thar worked to determine what
and who were permitted to exhibic or broadcast in forms such as film and television was not
in cvnwmﬂcm on ¢he internet and the World Wide Web, It should be made clear that onwﬁ
techriques have been implemented by powerful media and internet nohwommnomm ¢ ensure
that certain commercial sites attract a greater number of users than a persbnal website, but it
is dlso i importarit to underline char the poteatial for atrracring audiences by one individual
and nbt a corporation is an ever present sensation and possibility of the web. Some of the
most successful interne corporations, such as Yahoo!, began as cataloguing websites designed
by two individuals around their personal interests (Burnett and Marshall, 2003, 97).

Much like many other computer-related skills, web authoring has become ingreasingly
more accessible as the software derived from the original codes has developed. Hypertext
markup langugge, or huml, is thé basic language used to code the script that defines the



vatious features of web pages. Text and images are given htrnl ‘rags’ or commands that -
when the file is loading in'a browser such as Nétscape or Microsoft Internet Explorer —
generate the colours, the design and the graphics that produce the sophisticated look of web
pages. It is the high-quality design that has made websire produttion sucha compelling
medium for so many to develop their individual websites. With relatively little effort, a web
page can look as polished as 2 natiopal glossy magazine. One of the features of T\mgwmm to
make web pages is that dny web page that already exists can be copied 4nd used as raw
material for the development of a new page: the source code is all in place, This process of
appropriation 1o both learn the html codes and master the néw techniques of making
websites has been used exténsively by individuals. Source ao.nwm is used and re-used ad
infinitum. Moreover, software such as Dreamiweaver can further simplify the integration of
text, image and moving image into the structure of a site, More difficult coded spurces such
as Flash and Fireworks, &anw with Adobe Huw_cn_ummomuv are becoming omEBomEmnn ofi
desktop computers for the development of websitgs. Even those disinclined to develop their
skills with new computér software can simply savé 2 word-processing file in himl code. The
most difficult procedure beyond making the website is developing a competency in
uploading and downloading the various corinected @mmnm, that the Em?,&m& has
constructed. Considering that most free email services provide both techniques and space
for posting a website, hosting one is a challenge that is within the grasp of millions of web
users. The limiations for the production of websites can be economic. Much like many
consumer-developed ‘production’ activities, from home renovation to home videos, from
gardens to art and craft work, the will-to-produce has béecome the domain of the middle
class — though nort exclusively by far. Viewed eyiically, personal websites represent the most
mundane of aspirations to be something more; bur undesstanding the aspirational quality
that is part of these productions aliows us to understand more accurately how new media
forms are permitting an exploration of production through production and how thar
sentiment is not zgmﬁna to particular class fractions. va will to produce Is a pervasive
cultural phenomenon that is elemental to the appeal of new media wuw»_. the ¢ultures it

has spawned. S & . m

The transforming public sphere

The idea of the public sphere has been very rhuch wedded to the kinds of media thar have
been urilized, and the types and locations of discussion that were munamcn& within any
culeure. Jiirgen Habermas, in defining the public m.nm.nﬂn, pointed to a particular time — lac
cighteenth- and early nineteenth-century Europe ~ where a vibrant public sphere developed
which debated the issues of the day (Habermas, 1989). This public spherc was dependent on
the publication of tracts, nascent newspapers, and books, as well as a location to read and
further the discussion of their value. Coffee houses, reading rooms and cafes in nineteenchi-
centdry France 1o a degree defined Habermas's conceptualization of sites for the development
of a public discussion both by providing the location of the reading maretial and the place
where ideas could be explored in conversation. Although Habermass interprecation of the
public sphere has been criticized for repiesenting a much top parrow fragment of the

population, particularly with the virtual exclusion of woraen, an active public sphere has
mnunaum% been $cen as a requisite for the opération of democratic societies. His worle went on
to describe how the emerging media and its organization in tweptieth-century culture served
to produce a decline in an active public sphere so thar key interests could be overlooked and
an ideology thar only supported capitalism could flourish in this vacuum of energized
discussion and eventual mo:mnmw attion.

If nothing elsé, the internet has been heralded as 4 place for a new transformartion of the
public sphere. As some writers have pointed our, Habermas’s conceptualization of a single
public sphese overlooked the idea that muiltiple drid intersecting publics could be operating
within g culnire and be developing riew ideas and new political directions based on their
smaller orbit of connection (sec Robbins, 1993). Although various writets have argded that
television developed all sorts of new political mﬂwnnnaowm from its diffetent nom.,mawﬂmos and
evacation of an audience, the internet in its rahge of methods of communication has
produced many active and invested publics in a much rmore obvious and politically mmmmm“m&
Eﬂ%.

In 2003, the effect of the internet on coptemporary American politics was felt viscerally.
Howard Deat, a Democratic Party presidential candidate and former Governor of Vermont
developed a camnpaign that moved him from relative obscurity to national promirence via
very vmmmﬁm use of the internet as a way to connect to his growing body of supporters. His
campaign moved beyond contacting potential supporrers via email; it attempted to involve
his supporters in the building of che meaning of the campaign itself. Supporters weie
encouraged to be part of discussion groups chat were read closely by the campaign manager
arid Dean himseif as they gleancd how the ideas of Dean had stimulared a growing clustef of
interest. This interest led to financial support from himndreds of thousands of small donors, 2
type of financing that raised more than $40 million and well in excess of any other
Democratic candidate, His campaign gradually focused on oppasicion to the 2003 Jrag War,
which was particulasly vajuable in connecting to younger voters who were very comfortable
in using &n internet as a communication medium that could generate large nonmnna.omm as
well as small communities. .,

Dear’s campaign had an officjal weblog, which provided an insider’s view of the
campaign as it toured actoss the country, and it encouraged an elaborate web ring for others
to ‘write abour their experiences at mdre grassroots jevel in connécting to potential voters.
In the lead-up to the Americin primaries that select the party’s candidate, Dean became the
frotte-runner in December 2003 and early January 2004, Part of his success in using the
internet led to the involverment of a whole ngw group of Andericdns previously excluded from
the wownwn& process. His method of conhecting o his supporters wag 1o empower thern as
integral to the meaning of the campaign. This sense of empowerment was possible because
the rheahs of contact via the intetnet’s various noﬂacwwnmnwoz modes allowed for people to
have a sehse of both investment and solidarity in the comion cause. The internet provided a
classic blending of an almost personal connection berween the candidate and the supporter
a5 well as a fheans to present a public version of the nmmnm&mwn for wider consumption. The
websice functioned as an entrée into this particulur world of Howard Dean and his poliical
directions, and represented the most public version. The weblog with its more ‘insider’



personal register aflowed the supporter the sense of belonging. With the campaign
encouraging people to conribute to the ‘blog’ and to bégin their own sites and related blogs
devoted to his election an elaborate nerwork of related interest developed. The website
entreated people to work towatds a number of stfategles of inclusion: donarions, setting up
locaf groups, and staying in touch with supporters from different states and different interest
groups that supperted Dean. A group celebrating youth suppoit for Dean, calling itself
GenDean and with its own website Ag.mgammaobmmmm.noawv claimed 22,479 members
and 1333 groups. On the official weblog, vvbnr.w% of links provided an elaborate but
interconnected web ring of supporters. The sjte alsq .mb&nmmnm that 640,000 people were
supporrers and encouraged everyone to join the ﬁmHPo Revolution’ where small contributions
from a massive numbes of supparters millions could be generated. Part of the appeal of
Dean’s internet campaign was its capacity to update daily. Augmented by opening the
possibilicy for personal expfession as testimonials generally, the internet campaigri blended
beautifully the public development of a politician with the more mnmﬁmmn but publicly
expressed testaments by individuals. With supporters writing opinions and perpetually
conversing and updating websites there was the geriuine sense of producing and making what
was an efection campaign into a seronger political realicy.

Although Dean’s campaign for the presidency ultimarely faltered as it moved from his
dedicated supporters and organizers to the wider Democratic Party constitiency and a
presentation of himself via television, it was nonetheless, a remarkable oiganization of
political will detived from a clear knowledge of the way that the internet can produce a sense
of intimare connection even around the largest of public issués and the presentation of
public personalities,

The internét can be seen as part of a larger cultiiral shift in the delineations and
meanings of public and private, Althcugh these shifts in contemporary culture predate the
incernet, the new media form allowed for a further exploration of the private in a public
forum. For instance, webcams became a patticularly popular means of expressing sometimes
the most private sphere in the most public way. One of the original and most popular
webcam sites was JehniCam operated by Jennifer Ringley, started while she was a college
student and self-confessed ‘computer geek’, Here is how she explained her site in 2003, seven
years after its launch:

The “JenniCam’ is, in essence, a series of cafmeras located throughout the house
1 tive in with my partner Dex and a small herd of animals. These tamerds take
images in this house all day long, every day ... This site is a look through the
virtual windows into my home. I don’t act, play fot; or really even pay attention
to the cameras. 1 don’t put on a show for you. But by the same token, I don‘t
censor the cameras.

(Discontinued site)

From its launch, JenniCam made Jennifer Ringley a celebrity. Newspapers and magazines ran
cover stories and anchored their coverage of the web and the internet with this brazen
example of making one’s private univetse available for public consumption. The site attracred
thousands of subscribers and devotees over the years — by her own estithation she was

receivirig mote than a million hics a week. Although she closed down her site in carly 2004,
its sticcess over the years led many others to imagine that webcarmis were a means of crossing
the virtual proscenium archi: the formier audience members could now become stars of their
own perpetual series. There are now elaborate webcam rifgs that present similar profiles of
individual’s inner sanctums. Subscriptions have deyeloped and many of the webcam rings are
noy closely linked to pofnography. It is true that Wwebcams setve many other purposes — for
instance, just marking 4 particular streét corner or beach [ocation to advertise the slte as a
travel destination. Nonetheless, personal webcams dramatically meam_abn the blending of
public display in private locations that embodies the web experience.

The internet has simultaneously herdided a new age of voyeurism, narcissism and
exhibitionism, all wichin its various forms: Suiveillance has also exited the world of internet
webcams to become the organizifig harrative of realicy relevision around the world. This
extended world of exposure is pardy related to the ubiquitousness of the camera and the
capacity to distribute the images presented. It is equally about a changed relationship o
media and presentarion chat proliferates and generatés more and more personal websites,
webcams and commercial sites that play with the idéa of looking in on ptivate worlds. This
new voyeutisin in its twinned refationship to exhibitionism is fundamentally differshr than
that developed via film and video where the audience members projected their &mmmaﬁw on
to the larger-than-life screen images. Via the internet, the everydayness of personal and
intinoate images thar are perperually accessible has transformed the cultural discourse of what
is public and what is private, who is the perforimer and who is the audience.

Within nw&m mix of public and private that the web has produced, the internet has led to
a variety of communication forms thac have drawn massive participation. Chatrooms, which
are deperidenit o the relacvely simple technology of internet relay chat (IRC), allow
participants to engage in text-based real-time conversatiosis. What has made this form
another challenge to our divides between public and private space is the ease with which one
can w_oms chatrooms and communicate about some of the most intintate derails of one’s life.
The transcendence of reserve i§ partly permissible bécause of the anonymizy of any sender in
the char, and writers mﬂnw as Turlde (1995) and Markham (1998) among many others have
written abolit how anonymiity pérmits a floating identity in cyberspace. Indeed, notorious
stories of falsé identities populate che fitst ten years of widespread interner use. Moral panics

,mwaoznm children being drawn to meet fellow chatroom participants (adults posing as
children) has surfaced as regular story in television crimeé dramia as much as newspaper
afticles.

In 2 more general sense, the internet has provided the means to engage in forms of
interpersonal communication that permit time and space manipulation of the interaction.
Traditionally, intetpersonal communicacion is thought of ds Face to face in format and can be
structured around dialogues and multilogiies or conversations. Email, which cart be used
almost for Yroadcasting a particular message nrno:.mr sending that message to millions, is
generally 4 rechnique of dialogue (one to one). it is, howeves, ‘asynchronous’ — thal is, the
respanses ate not at the same time and thus the forin of interpersonal noammvinmmo: is
mediared by a time difference in response. Inteiner relay char, in contrast, tries to an:mwr_w the
synchronous qualiry of communication. In order fo mwummm up that connection, responses are



often very short and filled with emoticons and acronyms of frequently used expressions (a
technique that has been further refined in BavLm @Wobn text messaging). Because of this time
compression, charts nm.Ewmnn the interpersonal nature of phone conversations and face-to-face
communication. Many researchers have been drawn to the effects of this new variation on
interpersonal communication. For $oine of the subjects in Annette Markham's resedrch, the
fack of face-to-face interaction was liberating: one is no longer judged by appearances
(Markham, 1998: 172-5). Identities become corinected t6 how well you express your
sentiments and argue your points 4nd friendships, and liaisons build from thar basis. Other
researchers have worked to determine whether internet chat makes the least sociable
dependent on its apparently isolating experience for their interactions. Findings have generally
indicated that chat and other interner communication forms are just as likely to reinforce
friendships developed externally as they are to build new virtual friendships. The internet
reinforces the strong interpersonal bonds among farnily members and existing social ties,
particularly those separated by distances Qumcq Project, 2000} As devel oped in chapter three,
the intertwining nature of public and private networks that define the {nternet is permitting
the development of new cultural groups and attachments. Hundreds of thousands of
chatgroups work to exclude new members as much as they endeavour 1o reinforce a serise of
belonging to those thar already participate. Fan nerworks hiave been strengthened by the
combination of websites and usegroups atrached to very specific and niche interests. Politically
inspired movements are possible with the internet in defyirg the problems of distance
between their active members. THe recent phenomienon of flash mobs or gatherings, where a
group of people connected via that internet suddenly appear art a particular locatlon in a given
city, emphasizes the power of the internet to form connected and highly invested interest
communities that can move mnmawam&% from the virtual to the real world (Kahney, 2003).
The webiog articulates chis different composition of the various new media cultures chat

are emerging. At first glance, the weblog is simply a form of naicissism: butr more accurarely,
it is another way an individual produces cheir identity. Much like how a front garden can be
an expression of the occupants of a ra:wn. ot how a manelpiece or bookshelf is designed to
reveal che identity of its owner, the éawwom is an elaborate presentation of the seif. The
technology that is part of new media cultures, however, celebrates that production of the self
in forms that were once the preserve of the media industry. With the weblog, the personal
website with all its meanderings becomes a public restament, a proclamation of significance
and an expression of individuality. At the same time, many weblogs are interconnected into
rings where inerests intersect and overlap and the individuat quality of the weblog belongs
much more 1o a linked social fabric. The persoral weblog is a culeural feature of the
landseapes of new media that expresses the desire to maomcnn and the ucilization of the most
ready material for that production. Weblogs rely oii the everyday experiences of thieit writers
and their will to ‘narrativize’ those experiences. Along with personal websites and webcam
sites, weblogs represent the desire and the cuscome of the production ethos that prevails in
new media cultures. As in Stuart Allap and Barbie Zelizer's investigations df immediate post-
11 September New Yok, these apparent personal accounts became the raw material for the
expression of the news evesit as the pérsonal production becamie the source for countless
journalistic stories (Allan and Zelizer, 2002). That paiticular aoanbm led to the emergence

of the public weblog produced by columnists for mdjor media outlets: the blog as a form of
expression moved from few media didry to public forum chat was part of oldet Bmm:m

forms.

The complex role of ﬁm?gm

Despite the internet’s pedigree as a technology anﬁ_ow& by government, the role of
commerce has been part of the emerging cultures that have developed nwnocwr the internet’s
various forms of communitation. Indeed, govetnment’s involvement in the Gwom in many
couritries was motivated by a desire to develop the commercial quality of the Eﬂn%nﬁ. For
instance, for its first 10 years electronic commierce via the ihternet was exempt from
American taxation. In the United States, Al Gose’s National Information Infrastructure (NII)
was as much about a programime to ensure access to the populace as it was to build the
riecessary networks to facilitate an information economy boom.

As we have described above, two of the key inbﬁ@ tropes for the interner were as fibrary
patron and pirare, Both of these identities present a challenge to ariy commercial imperative
for the incerner. After all, neither of these identitles tan be thought of as an ideal consumer
EQEQ I fact, one of the key challenges of the internet is that Eoﬁw:ncoz is so dispersed
among the millions of users that it is difficult to construct the value of particular
informdtion. As a result, the economy of the internet has taken many derours in mm.onmmnmwm
profits. Countless internet businesses have failed because people have come to expect a Free
quality to internet service and cpen-ended possibilicies for personal productions i in one shape
or 4nother.

Estimating the size of the internet economy was part of its development in the 1990s 4s
investors and analysts tried to work out the worth of companies that were trading in the
vireual world, Giant e-retailer Amazon only generated its first profits five years after its initial
mvmmmmmmnw on the stock exchange, which undeglines the phantom and future nature of much
of the internét’s 1990s economic vatue. In April 2000, there was a $evere adjustment in the
stock values of many intérnet companies and technology-relared scocks where prices rumbled
and chousands of start-up internet businesses disappeared within months or even days. This
collapse was generally labelled the bursting of the dotcom economic bubble.

Sincg that collapse, the interster economy has become less separated from other aspects of
Emzmﬁ\ and normalized as another component. When separating electronic commerce,
estimates still § pur the irjternational economy in excess of mwoo billion in revenues and
acrivity. The travel industry has been transformed &Hmaman&:\ by people buying their airline
tickets online and is exemplary of this normalization of interner use for certain types of
business. mmﬁwﬁ? book rétailing was overwhelmed by the evenrual success of Amazon.
Progressively, other existing businesses have developed an online presence to challenge the
emergence of online-only companies. According to Forrester Research, in excess of 10 per
cent of company websites are fully inceractive for sales and not juse promoting or advertising
cheir products and services (Forrester, 2004). Increasingly people are comfortable buying
online because of its simplicity and convenience. Advertising in various forms is anothe
immensely profizable element of the interner. Wocmmm&\ 3 pet cent of advertising revenues



worldwide are now generared via the internet, giving rise to revenues of $7.2 billion in 2003
according to its own industry board (Interactive Adverzising Bureau, 2004).

What has been significant in the development of the internet is this new ground of
contestation and cultural struggle berween what defines a commodity and therefore becomes
part of the domain of the interhet economy and whar evades that definition of value. With
the massive production of websites by individuals and the equally massive production of
information on these websites, the commercial dimension has been elusive for companies. It
is important to understand this contestation from several key vantage points.

First of all, the economy of the internet cannot be separated from the rools that have
allowed users access. With the developnent of the personal computer, relevant applications
becarne the driving force for individuals and m»SEnm to buy computers for their homes. One
rationale for the purchase of a computer was o facilitate learning by mnvmom.mmn children,
Thus software, usually in the form of CD-ROMs, expanded the value of the machine
beyond a sophisticated typewriter. Dictionaries, encyclopedias, and drawing and document
design software all became part of the meaning of the home computer in the early 1990s.
Coupled to this development was the desire to make the home computer an entertainment
source to expand its utilicy. Computer games furcher expanded the value of the home
computer and led many upper-middle-class families to purchase individial computers for
each of ctheir children. Alongside the software expansion of the value of the computer was the
emergence of the internet. Many ISPs initially offered access to the internet through modem
~ telephone connection to their bank of servers directly connected to the interner icself.
Particularly successful providers such as AOL wete able to construct a graphiic overlay and an
intranet of services and information that kept the user within their network, AQLs success
was in its ability to translate the internet and its capacity into a ready-to-use and concrolled
environment. Each of these kinds of sofrware and graphic interface overlays were designed to
increase the accessibility of both the computer and the internet. Their commercial imperative
as ISPs was driven by the need to expand their subscriber base; money was not made from
the content of the internet, but rather by the numbers of people who were willing to pay a
monthly fee for access.

Second, because the internet emerged from government developments (even though its
expansion was initially dependent on ﬂawmvwonn linés and eventually cables into homes) and
was originally used extensively at universities, it maintained 2 gliasi-public service mm&muwwom.
After alf, most countries ensured that their public libraries were connected to the internet so
that the widest range of people could participate in the new idformation-driven culture. The
internet resembled a public utility service, which in many countries had traditionaily been
directly run under a government-controlled agency or was highly regulated by government
policy. In either case, even as the internet moved to a much more commercial model by the
mid-1990s, this vestigial structure and vision of the internet persisted. As derailed earlier in
this chaprer, part of the emergence of personal computer culture and its intersection with the
internet was a very libertarian notion of its status: the Electronic Freedom Foundation and

John Perry Barlow have consistently drticulated that the internet has to be an open and free
space for activities. .

Third, as a way t¢ maintain the free quality of the emerging interner, the web and other

services have become inundated with advertisements. The objective of apy internet-driven
busingss now resémbles any television or radio netwotk: evidence of as many people as possibie
viewing the website so that their viewing can be sold on to advertisers. On television, the
enticing and apparent ‘free luncly for watching all of the commercials is the actual programme.
On the Interher, the equivalgnt free lunch’ provided to users are services such as email. For
example, Hotmail expanded rapidly to over 100 million users by 2001 as word spread virally
about its eas¢ of use and its capacity to connect to other users. Surrounding any Hotmail email
are advertisements that are tagged to the correspondence. Similaz mﬁznﬂﬁnw surround Yahoo!
accounts or Google searches. in some cases, 'search results reflect the desires of particular
advertisers, where companies pay to be located in thé top ten for particular search words. The
internet has become a much more marture media form and w%nmm_@ has acquiesced to the
presence of adyertisements to keep the information ostetisibly ‘frec’. What this has done is clog
the arteries of the W_.ﬂﬁ.mnﬁ with extraneous informartion and make it much moré like the space
in 2 shopping mall. Nielsen supports this transformation of the internet by aggregating
internet use from its surveys. Like television ratings, websites are bestowed value by the
number of ‘hits’ they receive. THese hits translate into advertising rates Wm—. thousand hits.

Paying for information without advértising has been decidedly fess successful on the
internet as advertising has become pervasive in all its trarisparent and timed pop-up
windows. There are exceprions to this pattern of the internet. Pornography has had
eNnOImMous Success at getting Users to pay. With elaborate free’ previews, pornograplhiy sites are
also quick tw sell their ‘viewers to other wommomﬁ%ru\ sites in 2 perpetual game of pop-up
wintows. meé.mwﬁ business information aboiit companies and about trends in particular
industries has had reasonable success at getting patrons to pay for information. These remain
exceptions to che general rule of the ‘freeness’ of the internet — if we overtook the large sums
collected through connection fees by the I5Ps.

Finally, at much as the internet has become commercialized and has succumbed to the
patterhs of revenue and profit genefation that are endemic to our contemporary media, it has
also Wnﬂww:mw new forms.of contestation that have become foundational to undesstanding
new media cultures. One of the features of digitalized products is that they have become
much easier to copy. Moreover, the copy is a replica of the originial with no real loss in
quality. As described above, one of the key idenciries of the internet user is that of the pirate.
This idehticy has emerged most strongly inl music file sharihg, Ndpster, the internet site
déveloped by Shawn Fanning, was one of the first programs to facilicace copying music files
from any wonw_umnﬁ. no:jnnnnw to the sité, Napster provided an elaborate direcrory of music
available to be copied by nwn,mu&&mﬂmm user. Some 30 million users of Napster made it the
largest loose community of file sharing that one could imagine, alf with an interest in geting
music fles to load on to their computers and ifito cheir MP3 players. The movement of
music was gxtraordinary and other sites, sixch as Kazaa and Morpheus, continued the music
file swapping after Napster had been legally closed down and resurfaced as a subsidiary of
BMG Music.

This elaborate exchange of music was z challenge to the conventions of ownership and
intelleceual property. In the past, music sharing and copying was tolerated when it was done
between friends. The internet allowed the category of ‘herween friends’ ro expand .



exponentially into millions. And what onte mwmmﬁ.& harmless — the individual who allows
his music to be copled by someone else i not mnommmm from the tansaction — suddenly
begins to challenge one of the foundations of the media industry and capitalism more
generally: intellectual property rights. Similar mxnrmnmnm Have occurred with films and
television programmes; however, the download rime without broadband connection made
the exchange much more time-consuming and difficult to become more widely utilized.
Nonetheless, fileswapping is an outcome of the &%ﬂ&ﬁmnow of entertainment forms and the
expansion of the technology of the internet to connett individuals info elaborate interest
communities that are not attached to the exigencies of any element of the entertainment
industry. The cuftures of new media have made inellectual property one of the terrains of
contestation in contemporary culture.

Conclusion

This chaprer has surveyed the most nobﬁ.%mn_ of media and How it has Hmmrmwnm the
audience into new categories of identity and Bmm"m use. The i internet has highlighited the
will-to-produce and the idiosyncratic and sometimes intimate productions that have naﬂm&
from its multifaceted communication forms throygh its millions of users. The Hme.mmvnﬂmmomw
of this dramatic shift in concro] of the represéntation of culture and DLmE.& actviry are still
resonating as much as mo:az:m elements of new inedia n:mEmnm Logse comimunities have
developed tha, in soine cases such as mibsic file mﬁﬁw?bmv have challenged the organizdtion
of consumer capitalism. Other internet communities have defined themselves as political
entities and forces thai are _nm.&mm to nrmmmm in our wo:gnm. Large media corporations have
worked to assert their dominance in this new field of activity, parely through their sheer sizé
and partly n?.onwr their capacity to add technol ogical features that cannot be matched by
the everyday productions that occur on the i ingernet. The internet has engulfed a great
number of activities and forms within its various structures-of discribution and presentation;
but whar may be moze significant is an even closer study of the moments of instabitity in
culeural power thar the interner brought to the fore over che past decade. Cultural access and
culeural exclusion continue to operate as a dialeetical struggle thar hag been thrown into
sharp relief by the uses made of the internet.




