-Traditional defining features of Mass Communications

-Communication Settings 

Text , message

Encoding/Decoding process in MassCom models

Communications Models (identify and explain):

1. Laswell (also his 5 questions and the additional 3 that need to be asked)

2. Westley and MacLean

Information and the implications of treating it as

1. a public resource

2. a privately produced commodity for sale

(consequences for access to communication and access to information in democratic process)

Entertainment as information/Information as entertainment

Three approaches to MEDIA INFLUENCE in the political economy:

1. conservative

2. liberal/gatekeeper analysis

3. Propaganda model

Five filters analyzed by the Propaganda Model:

1. size and ownership

2. sourcing from government and business

3. advertising

4. “flak”

5. anti-communism (in US mainly)

Issues facing commercial mass media systems:

1. oligopolies controlling global media economies

2. unchecked growth of capitalization of media firms raises big price-tag barriers to exclude new participants in media

3. unruly relation between media and audience privileges entertainment production and consequently muddies the lines separating “information” and “entertainment” (liberal theory sees information as the privileged site of democratic communication and yet –and think of the first part of the course and the idea that entertainment carries information—this vision is elitist and impractical in a purely commercial media market

4. interventionist owners (ie. Murdoch, Berlusconi) challenge the “myth” of managerial subordination to consumer sovereignty

5. media systems are run by large bureaucratic (hierarchical) organizations that have a logic distinct from democratic organization (not run on “democratic” principles)

6. role of advertising: ignored by the idea of “free” markets and consumer sovereignty; advertising limits democratic communication as social exchange and information distribution is defined by the economic value of delivering scaled and segmented audience attention to the commercial message of advertisers

Judith Lichtenberg, “In Defense Of Objectivity”

Denis McQuail, “Mass Media In The Public Interest”

Curran’s proposed model

--Media Systems: characteristics

Films/Documentaries: OUTFOXED; The Prime Minister & The Press

Newspapers: historical emergence and issues/ changes and shifts in news collection

Magazines: types, photographs, uses and functions

Journalism: Values & Ethics

TERMS: 

media literacy, hypodermic needle model, selective exposure, selective retention, uses and gratifications model, content analysis, cultivation effect, textual analysis, authoritarian model, libertarian model, totalitarian model, social-responsibility model, Fourth Estate, slander, copyright, libel, obscenity, gag orders, Fairness Doctrine, objectivity, printing press, Guttenberg, dime novels, pulp fiction, offset lithography, mass-market paperbacks, partisan press, penny press, human-interest story, yellow journalism, wire services, objective journalism, inverted-pyramid style, advocacy, editorials, features, newspaper chains, muckraking, general-interest magazines, photo-journalism, zines, supermarket tabloids, photo-op, illustrations, business magazines, customer-oriented titles, zines, desktop publishing, newsworthiness, small town pastoralism, individualism, conflict of interest, sound bite, public journalism, Tin Pan Alley, Vaudeville, mass audience, indies, oligopoly, major labels, A&R, kinetoscope, narrative films, nickelodeons, vertical integration, studio system, classical Hollywood, talkies, blockbuster, documentary film, Paramount decision, FCC

